The big picture, part 1

Why is great word of mouth essential for Christian schools?
Understanding how marketing for schools is different than selling yogurt

To effectively promote a service or product, professional marketers start by assessing



Next week we'll talk about gloriously happy parents.

By the way, in case this sounds familiar--good. | know I've shared this before in
Principals' Council and at Marketing Mentoring schools. | have not forgotten I told
you. And I know you are all very smart. But I'm sure you also know the value of
occasional reviews of key points--consider this your Cliffs Notes review.

Delegating:
There is nothing here to do--so nothing to delegate. (But you might share these ideas
with your staff, board and key volunteers...)
Binder tab:
Put this in front of the January tab, with the pages for "ongoing" projects
School size: All
Marketing process step: This is a big picture overview, rather than a specific step.
1) Who are we?
2) What do families want?



